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Ship Specifications & Facilities

* Health Spa

* Movie Theater
¢ Duty-free Shops
o Library

¢ Casino

1,266 Passengers

* 50,000 gross tons

* 720 feet long

* Automatic Stabilizers

* 10 Passenger Decks

 § Passenger Elevators

* 15 Public Rooms

* Outdoor Swimming Pools

FIGURE 10.3

Exploring Holland America’'s MS Maasdam.
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